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What Is News?

• News is information about a break from the normal flow of events, an interruption
in the expected, a deviation from the norm.

• News is information people can use to help them make sound decisions about their
lives.



News Values

NEWS VALUES – Factors that determine the newsworthiness of events, personalities
and ideas.



News Values – The Factors

The Factors
1. Timeliness – immediacy.
2. Impact – likely to affect many people.
3. Prominence – well-known people or institutions.
4. Conflict – strive, antagonism, warfare, clash of opinions etc.
5. The unusual/Oddity – deviation from the expected.
6. Currency/Relevance – an on-going event, phenomenon, situation, etc.
7. Human interest
8. Proximity 



The 5Ws + H in a Story

1. WHO ( who is involved?)
2. WHERE ( where did it happen?)
3. WHAT ( what is happening?)
4. WHEN (when did it happen?)
5. WHY (why did it happen?)
6. HOW ( how it happens?)



The Lead of Story

• The lead is the first paragraph of a story – INTRO.
• It gives the reader the sense of the story to follow.

Two Types
1. Direct Lead – Tells the reader or listener the most important aspect of the story at

once. Suitable for STRAIGHT NEWS.
2. Delayed Lead – Entices the reader or listener into the story by hinting at its

contents. Suitable for FEATURE stories.

Note:
An intro/lead MUST contain some of the 5Ws – but no all of them.



The Inverted Pyramid



News Framing [Framing Theory]?

What is News Framing?

§ Framing is to “select some aspects of a perceived reality and make them more
salient in a communicating text, in such a way as to promote a particular problem
definition, causal interpretation, moral evaluation, and or treatment
recommendation for the item described” – Robert Entman, 1993.

§ Frame is “a central organizing idea or story line that provides meaning to an
unfolding strip of events“ -Gamson & Modigliani, 1987.



What is Framing? -- Continuation

Framing is placing information in a unique context so that certain elements of the issue
get a greater allocation of an individual’s cognitive resources (Pan and Kosicki, 1993).

Frame is what unifies information into a package that can influence audiences
(Tewksbury & Scheufele, 2009).

Frames are conceptual tools which media and individuals rely on to convey, interpret,
and evaluate (Neuman, 1992).

These conceptual tools are metaphors, exemplars, catchphrases, depictions, and visual
images (Gamson & Lasch, 1983).



Framing Analogy

Some artists take great care in how they present their work, choosing a frame that they
hope will help audiences see the image in just the right way. Journalists – often
subconsciously – engage in essentially the same process when they decide how to
describe the climate change debates or events. They choose images and words that have
the power to influence how audiences interpret and evaluate issues and policies.



Categories of Frames in a Story

Episodic

The primary focus for episodic framing is on telling personal stories, describing
anecdotal events and/or presenting individual cases.

Thematic

Thematic framing places an issue in a larger social context.



Generic News Frames 

1. Conflict.
2. Economic consequences.
3. Attribution of responsibility.
4. Human interest.
5. Morality.



Issue-Specific Frames in Climate Change Reporting

1. Resilience building
2. Climate innovations
3. Climate policy/governance
4. Climate finance
5. Environmental concern
6. Food security.
7. ETC……



Valence Framing

Framing the story tone in 3 WAYS

1. Positive
2. Neutral 
3. Negative



Framing Conclusion

Frames may be directly stated or indirectly suggested through verbal and visual
symbolic devices: Slogans such as:-
-- “School strike for the climate”
-- “Don’t be a fool, make earth cool”
-- “Be Nice, Save the Ice”
-- “Global warming is real”
-- “One planet, one chance. Stop Global Warming”
-- “Global warming is a Global warning”

They help convey the CENTRAL IDEA in a NEWS FRAME



Central Idea – Story Idea

• Story idea is LIKE a thesis statement in academic writing.
• Every story MUST have a central idea or message.
• The body of the story MUST reflect the central idea.
• The story body MUST remain within the contours of the central idea.
• Central idea should tell your audience what the story is all about, and help guide

your writing and keep your argument focused.
• A good central is FOCUSED – not broad.
• The central idea must very CLEAR/explicit.
• A good central idea must have DATA EVIDENCE to support it throughout the

story.
• A good story idea must be ORIGINAL.



Attribution in Stories

§ Use of sources is a popular practice in straight news/feature writing.
§ Rare to come across a story not attributed to a particular source.
§ Sources play a significant role in the framing of stories.
§ Selection of sources is part of the final product – the story.
§ Use of sources influences public opinion.
§ Sourced material is the backbone of news reporting, providing evidence and

lending legitimacy and credibility to the story, the news outlet, and the journalism
profession.



Use of Visuals in Story Writing

• Visuals remain central in story writing.

• Visuals provide obvious evidence.

• Visuals enjoy superiority over texts – “picture superiority”.

• “News that really matters are what is visually prominent” – Perlmutter (1999).

• The special qualities of visuals make them very effective tools for framing”
Abraham (2000).

• News images are more likely to shape audience perceptions of the reported issue
more effectively than textual content.


